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Google i1s known for commitment to analytics

It is no surprise th&tooglehas a culture of
analytic® the core of its search is the famous Pa
Rank algorithm

However, Google actively develops its analytlcs N

for every day internal use

A Optimizes the replacement of equipment to minimi _
total cost of ownership

A Route optimizing for taking picture for Google Stre
Views

https://www.informs.org/ORM$oday/PrivateArticles/DecembeYolume43-Numbef6/RoundtableProfile Operationsresearckat-Google
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The
Economist

Machines learning

Siemens and General Electric gear up for the inter net of thmm

The American industrial giant is sprinting towards its goal. The German firm is taking a more deliberate approach

Dec 3rd 2016 | MUNICH AND SAN RAMON
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Analytics definition is becoming clearer

Includes Different Components

NYC BIKE SHARE SYSTEM

l 7:00 AM ED

292 bikes in use

Descriptive Predictive
Reports Machine Learning
Drill Down Simulation
Visualization Forecasting

Alerts
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